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Peter Rosenwald, international dm expert,f avel as, with 40,000 peopl
teacher, writer, and arts lover, has sent us an appeal fmay off this debt.
help save a wonderful school. It is saving children
from the misery of the streets and favelas of Brazil. ltasking you to consider joining my wife Renee and me
is heart rendering, and the problem is so Brazilian

the government is reneging on funding the school" making a gontrlbutlon.
- iD?Anlma haSC{eaterdgartnsere Progr 0,

This is where you come in. | am personally

The school will close Ipay their deb?a%qugep helplngI these youngsters. It 00
Pl ease read Peter 6s | et tisaividethiefour categoriestd hel p:
Dear Charlie, Bronze- US$100 (Bras. R$ 180,00)

Our very close friend, Richard Cragun, was Silver- US$200 (Bras. R$ 360,00)
one of t h-emiveotdanodré during thee  Gold- US$300 (Bras. R$ 540,00)
dance explosion of the 1970s and 1980s. Diamondi any amount above US$300 (Bras. R$
For most of the last decade Richard has lived 550,00)
in Brazil and selflessly devoted his very considerable
energies and a great deal of his retirement money to
the nonprofit DeAnima Social Program.
The objective of the DeAnima Social Program,
apart from forming young dancers, is to offer these
youngsters an alternative to the seduction of enter-
ing into the world of criminality, drugtrading and
prostitution.

Brazilian donations can be made by a
transfer directly to the bank account below and are
tax deductible. Donations from abroad can be
madedirectly to DeAnima through an international
bank deposit. In both cases a receipt will be
provided. And unless you specify otherwise and wish
to remain anonymous, your partnership will be
acknowledged on the list of donors on the DeAnima

The DeAnima Social Program offers under- websitevww.deanima.com.br
privileged youngsters a dance formation and a bet-
ter future for their lives. Since 2001, 150 students
each year have received regular classes in classical
ballet, contemporary dancing, stregance and Agency: 31181
theatre. The program also develops them in com- .

. . . Account: 30538

puter skills, English and visual arts. i .

Now the program and tS Ielz:TCc%ﬂe“gtégerbr%pH% ro-
wnities are at risk e AS's 0 A"’ oPANI"TMA BAL

' CONTEMPORANEO DO RIO DE JANEIRO

Only the generosity of people like us can Registration Number: CNPJ: 03.487.331/06@4
guarantee its future. ArAdress: RBAISANTA GUARA N°98Li0D2wr i t i ng
you for help in making a difference to these kids. COPACABANA RJ
CEP: %2(3)410&00 N o

Bank Details:
Name: BRADESCO
Bank Number: 237

|l f individual donors | iKk 6t fund the USS$
22,000 debt created by the Government of Rio re- Finally, | know there are many requests for
neging on its funding ¢ gauasupaantfoead mannet ohveorthi) activities. Biat
Social Program will close. Think what that will if you could see these kids in action, | know you
mean to those youngsters currently being helped  would be moved as we have been and share our
and to those who can be helped. belief that this initiative cannot be permitted to fail.

If and only if the DeAnima Social Program
survives, will it be able to grasp a wonderful oppor-
tunity to expand by joining forces with another non
profit organization. It will be able to serve more
than 300 people, this time including not only chil-
dren and youngsters but also a major program in the
community of Vidigal, one of the most notorious Continued on next page

Many thanks and abracos,
Peter & Renee Rosenwald

PS: If you are kind enough to make a contribution,
please send Richard a copy of the payment

©0ak Knoll LLC 2010-For permission to republish contactEditor@PrescottReport.com 2
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instruction by email to deanima@deanima.com.br If each Prescott Report reader sent $50, we
or cragunrichard@gmail.comso it can be traced to could pay it off. Please help if you can. There are
the bank and personally acknowledged. times when each of us can really make a big difference

and,this is one of thenh Editor

Europe:New Standard Clauses for Data Export

T h European Commission recently made subject area and create a more practical set of obliga-
e)ublic an opinion dated February 5, 2010 tions.
pursuant to which it approved a slightly modified set
: Under these clauses, a data processor per-
of contractual terms pursuant to which personal dataformin operations on  European data ma
such as marketing files, may be sent outside the EC tQ g op P y

third parties for the sole purpose of further datanoutsourceo some processii
processors provided

processing. N
\I ero (owner of the

The first such set of contract the terms of the agreement to this
terms was approved in 2001 followif t he Co mmi s s i|wansfeé andh pravidea ffurther that this
a lengthy process in which the Edi} = |east recognized thatit |S ec ond procesovCrsso
was deeply engaged. From the i ceded to begin to meet |a0rees to the same data protection obli-
ance of those terms, the business G . gations agreed to by his contractor, the

i the realities of .

munity had advocated for grea original data processor.

flexibility and recognition of the realf €oNtemporary business
ties of zontemporgry data procesqngP r acticesée and t sheuld peynotgd that the pre-

' ' more practical set of viously approved standard clauses may
practices and business needs. 4 E) Viously approver standard clauses m:
For example, the 2001 dod - 2°"9ations.

ment did not permit a data procestorNOte: Important Date for
located in the United States to s¢ndChangeOver:May 15,
files on to Hong Kong or Australia f¢r 2010.

address hygiene or Robinson (apit) /
list matching without further time
consuming and expensive procedures in the EC.

Companies who act outside of
Europe as data processors for European
clients should review their current cli-
ent list and their current contracts with
a view to updating them to remain in
compliance. The Editor is available to
assist companies in that work and to develogodp

This latest set of clauses is the result of nego-date contracts if needed.
tiation of a draft first presented to the Commission by
a committee of the International Chamber of Com-
merce on which the Editor represented the Federation
of European Direct and Interactive Marketing Asso-
ciations (FEDMA) in 2006. Although the Commis-
sion rejected many of the recommendations, it has at
least recognized that it needed to begin to meet the
realities of contemporary business practices in this

Computer Services for Global Direct Marketing
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E USPSA Question of Authority at the PRC 53
AV

UNITED STATES By Kate Muth
POSTAL SERVICE

The Prescott Reportdos Wasohdiuncgtso nf oa o riireexst proanodr edn tn,a
Kate Muth, reports on an unprecedented and potenstances. The question of whether that authority ex-
tially groundbreaking development in the regulatory tends to the Postal Regulatory Commission is being
environment established in 2006. Does the regulatordebated in the annual compliance determination pro-
have the authority to require the postal service toceeding before the PRC (Docket No. ACR2009).
raise its rates? As happens often with the law, theParties to the proceeding have raised a further ques-
question of procedure in this matterDoes the tion about whether the current situation even warrants
regul ator have aut hor ian gxtrabrdinarc or nerceptionad cireumstanca that
c a s e anay determine the outcome before thewould meet the requirement for an exigent rate in-
question of substanceAr e t her e 0 e x icgasen tAlD of this has niade-for some interesting de-
stances? is reached.Editor bate Inside the Beltwaywith an outcome that would
reverberate throughout the entire mailing industry.

Thi s year 0s proceeding b,ef or e t he Past al .
Regulatory Commission (PRC) to review the Postal. Under {he law'that governs the PdStal %erwce,

it must file an_annual c[omeriaé\cst‘a repog 'fh%t %r%vides

Serviceds annual compliano% f o&tD ST
. . . L a varfiety of data on costs, revenues, rates and quality
serious question of authority which is currently en-

. o of service to demonstrate that all products during the
gaging much of the US postal community: Does the,. . . .
..~ “fiscal year met with the applicable requirements of the
postal regulator, the Postal Regulatory Commission

i . 'Postal Accountability and Enhancement Act (RAEA

have the authority to in i.tu.t e “an.,..nexige o .rat
. . or Act). A or responsibjlity of the.fequlatoris to .
crease in order to improyv ) e 0 S.1 ex V1. C e
review this annual compliance report and determine

nancial health. whether the USPS6 operati.

Observers at t he PRCddhsyear baveeccanpliepwitbthelaw. hear i ng
on the compliance report say it appears that PRC

Chairman Ruth Goldway believes the Commission The PRC has taken this responsibility seri-

has the authority, but ?yflyé -srhls NGt W|tthI1eePgsrtal Sterwcg ﬁomlgq c)Iff. F
. : historic revenue and volume' losses, theé PRCalso is
leagues on the commission agree. In particular,

. : considering the compliance report in the context of the
Commissioner Nanci Langley, who served on the . ; : .
i : ; - ... _broader financial challenges facing the USPS. Chair-
Senate subcommittee with oversight responsibilities : : :
. . . . ~man Goldway held a public hearing on the compliance
before becoming a commissioner, said at the meetin

that she did not think Congress intended for the PR eport and solicited public input on the financial vi
, ... ability of the USPS. In that same vein, stakeholders
to have the authority to force the USPS to raise its . . :
are concerned that the Commission might be consid-
postal rates, or to commence procedures to do sa,. . . )
called fian exiaenc Fat eérln a move that some believe would overstep its
9 y authorﬁy. f short, they argue, the PRC does not have

AA di scussion of who h aheauthtrity unden thehAxtrta irtstijute @ rate manease X
gency rate case, | think, is definitely open for discus-that would bust the inflatichased rate cap, no matter
sion. | know where | amhomw idti,re <the Paoisd.al Ser vi c

The PAEA includes a provision that allows Herebs the background:
the Postal Service to request a rate increase in exce$8.8 billion in FY 2009. It expects to lose another

of the CPibased price cap on markédminant Conti
ontinued on next page
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$7.8 billion this fiscal year if Congress does not fix argued strongly against a rate increase. Mailer repre-
the payment schedule for its prefunding of its retireesentatives took the stage at a recent public hearing
health benefits fund. Because there was no growth itmeld by the PRC to voice strong opposition to any rate
inflation in 2009, the Postal Service could not initiate increase, saying it would devastate a reeling industry.

a CPibased increase on mariddiminant products
this year.

seeki an fAexigento

ng

But it is in reply comments filed this week at the
While the USPS explored the idea of Commission where the legal arguments are being
r anade. Notaldyr & graue of sixt abseciatiBns,amvhich

Governors rejected the idea, saying it would do morenclude the Association for Postal Commerce, the
harm than good to volumes. Postmaster General JadRirect Marketing Association and the Magazine Pub-
Potter committed the USPS to no rate increase irishers Association, filed joint reply comments, saying

2010 on marketlominant products, which make up it her e
more than 80 percent of postal revenue. The postaio prescribeanyr at e

service is also holding
reduced rates for qualifying mailers in order to in-
crease volumes, with the hope that this will result in
revenue enhancement, also.

Meanwhile, the Postal Service submitted its
annual compliance report

i s

a Trﬁeeramer groups argue t%a? the cfirfent 4 facts
do not fall within the narrow circumstances that would
warrant an exigent rate increase under the Act.

AThe

short
has not requested such an increase, and the Commis-

no | egal or fac

increase.(‘J

answer i s t

on fiscal year 2009 in laf
December. The report ino
cated that some of t
USPS6O produ
covering their costs, as r,
quired under the Ila
However, the Act does n
explicitly state how to reg

PRC Chairwoma
Ruth Goldway be-
lieves the Commissio

has the authority tg, ;

institute
rate increase in ordge
to improve the Post
Serviceos

sion may not impose an exi-
'gent increase on its own ini-
tiative. Furthermore, the
'tauses of the Postal Ser-
i ceds cur e nt

nae']tﬂﬁ)r(' gent rao

6%e % t
’ﬁ]exceptlonal 0

eanlng of the statute; and

the | Publli@ rh@p?e?ell]tatlve

oncile this situation if th health. has made no showing that the
USPS has raised prices :
Postal Service would need
those products up to t . . .
e such an increase if operating
limits allowed under the . .
e : under Obest practices of
statutorily imposed price cap. ) P
nomi cal management, 00 the
As part of its review, the PRC opened a .
docket on this issue. The dPoRCkOS ruI|~ng edoh

triggers a procedure that allows interested parties td‘“al compllance reportis due in late March and it s
submit comments and reply comments on an issue€agerly awaited. Industry observers suggest the

In early February, the Public Representative, whoCo mmi ssi onos

deci sion in

represents the American consumer in cases before thghether the commission believes it has the authority
Commission, argued that the large financial loss intg initiate rate increases, could make or break the

2009 and the decision not to raise rates could form th
basis of a PRC finding
marketdominant rates were unlawful. In its filing,

‘fJS ma|I|n mdustr in 2010
g RE" s

Serviceos

Kate Muth is an experlenced and highly respected

the Public Representative offered three different op-postal expert, consultant and reporter commentator.

tions for returning the USPS to loigrm solvency.

She can be reached at Muth Communications,

All three involved rate increases over the next two+1.703.237.0012 okatemuth@comcast.net

years, and which could only be sought and obtained
pursuant to an fAexigency

Not surprisingly, the mailing community has

caseo.
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Privacy and Data Protection

Changes coming to the EU Data Protection Direc- and products.
tive. 1 Possible unspecified changes to the legal re-
gi me in place to fAresp

We reported last month on submissions made
by two important industry bodies to the European
Commission in the context of the Consultation called
on the subject of the Directive, which sets the basic
framework for privacy and data protection law in

posed by the rapid development of new tech-
nol ogies and by evol vi
Some of the impetus for change will also come
from the public consultation responses, which

Europe. In a keynote speech on January 28, styled icall for stronger and
iData Protection Dayo, PCfo%infi Gslsii M elre 9V isy iad d £ n
Reding outlined the myriad dangers to privacy in Some of the identified challenges arising from

contemporary society and outlined some of her amyne public consultation she mentions include:
bitions.
1 Clarifying application of some key rules and

She began by noting thaiydpikd suh adcorRentald trn8parénty! -

lected without our consent and often without our 1 Applicability o{ the{(ﬂaective regartgess of lo-
rol

knowl edgeo. She outlined"  {QdH%f t9e'contrdle? enaAding techflofo- 9 |
in her prior term to improve privacy protection relat- gi eso

ing to social networking sites, especially with respect {1 Stronger enforcement
to data of children under 18 years old. She also dis- 9 _ . .

cussed her work regarding RFID chips, which may TPromotion of fiprivacy e
contain personal data and noted that this industry {1 Extend fundamental principles of data protec-
Acommitted it Brigdeyf Impaod Asd e | i vtien to aj areas of EU jurisdiction, including
sessment She mentioned behavioral advertising and police and judicial work.

Eiart]aeare (r:]oﬁ}e(?téjd arfwdothre an:errl]d?néntes pr(;pgsedb . crl]oéin% sé %p%c-iﬁ(’%-dﬂ/ '?n%n%dM the ngea He
the ePrivacy Direc’tive to require data breach noticeq.8 r respect O.f data protection in money fran sfers, air-
t0 individuals and the authorities ine reservations and security checks at airports, and

: mentioned the dangers she finds in body scanners and

Somewhat omi nousl vy, hehSAVIFTE teanster systdmdor eov er |
in the coming months | intend to address in the con- e was no apparent, appreciation of_the
text .Of 3 he refor m .Of t go?ts irgggfsgdson b@s‘?n@s% énadovenﬁ ;t%s ré:)sﬂlt%ft
tion Directive the issue of broader application of no- this terribly fragmented system and which result in
tification requirements so that they apply also beyondIittle o imBact lgn improving data protection.
rks. o

. . . orn
el ectronic communi catil on netw

Among her calls for action, which could pos- Scuttlebutt about privacy in Europe. Article 29
sibly mean changes to the Data Protection Directive Committee. Class Actions. Facebook

she made the following points. The policyplayers in the private sector in

9 Businesses must start to apply the PrivacybyffUr ope are concerned abou
Design principle and use their innovative ca- 299ressive history.  She has apparently mentioned

pabilities to build privacy into new services Continued on next page
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both formally and informally that she would support, Privacy Roundtable website.
and may soon propose, that class action lawsuits be The third session will be held in Washington
permitted in Europe. In her previous position in the on March 17 at the FTC Conference Center on New
Commission she spoke often of privacy as a humanlersey Avenue near Union Station. Registration is
right and has often expressed the view that consumensecessary and can be done on the alnosetioned
do not have sufficient legal redress mechanisms tavebsite. As of March 1, the agenda has not yet been
protect themselves. posted.

She has also asked the influential advisory Pri , L
body, the Article 29 Cqgmmi r{tv%te Sgetor Rrvacy splecrllallstg PO have

ttrded

t e
. . he fitst two rourdtabfés are\frylng 0 prgdzlict
E%%?et;g()k and the adequacy of the privacy protectlonalhat the FTC will do. These experienced government

The Article 29 Committee does not, in prin- affairs specialists have so far sensed the following:

ciple, have either investigative nor legislative nor 1 The FTC does not want to do something dra-
judicial authority. Its statutory mandate under the matic, but probably incremental.

Data Protection Directive is to be an advisory body. 1 There is agreement at the FTC with private
However, the introductory pﬁa{pgggtpg,a{ K9t o%vhgpg iDd
[ |f0igcy_natv\y1(

rective says fhaving regardgad® il d°St eScPrento
devel op PETO0s (privacy
5 iogey) such as more consuynfeendly browser
-S

must advise the Commission and, in particular, con-
tribute to the uniform application of the national rules
tfn§ fodis‘arful other Lcurity control de-
vices, but they are not the secret weapons.

adopted pursuant to this

Over time, the Article 29 Committee, com-
posed of the heads of the national Data Protection .
Authorities, has become extremely influential and T LZ?EFI;iEQC;?‘EﬁZ?Z tczegt?(;}/'iggng??ﬁ:r;ﬁ_rs
authoritative on issues it considers. Because of its
composition, its pronouncements are viewed very Swer. , ,
carefully and serve as guidelines that one would be T Thereis an FTC and industry consensus de-
unwise to trespass. Facebook should be paying care- veloping around the necessity of telling con-

ful attention sumers what fAuseod I S me
again, this is not sufficient for consumer pro-
tection.

FTC on Privacy i Roundtables. . _
o 1 Commissioner Vladek made comments in
The Federal Trade Commission has held two Ber kel e i about Apost di

of its announced three firgrcRHHidghtntedntnerdasedcBnsulier don-2a C Y

challenges posed by the vast array of 21st century trol over their data. He also noted that con-
technology and business practices that collect and use sumers do not understand privacy policies and
consumer data. The first was in Washington, DC in they are ineffective in educating consumers.

December and the second in Berkeley, CA in Febru- q
ary. The first event was a broad view of the subject,

covering consumer concerns, behavioral marketing failures to honor opouts by consumers from
issues, information brokers and current regulatory the capture of their data and presentation of

and legal protections. The second roundtable, held in : . s
< . ' .behavjoral marketingpased advertising.
the fAhome of the interneto, *ocuseng) on {eghnolog

and emerging media as both friends and foes of pri-The Prescott Repowill attend the March roundtable
vacy, and issues arising from mobile and cloud com-gng report on it in detail.
puting and social networking.
All documents relating to these events, in-
cluding downloadable videos of the events in their
entirety and (for December) verbatim transcripts of
the panels and speakers, can be found at the FTC

There will be FTC enforcement action in the
near future regarding s

©0ak Knoll LLC 2010-For permission to republish contactEditor@PrescottReport.com 7
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AHA! Marketing

Raymond Havasi of Hungary has provided us In some countries, a building may set aside a
with a number of wonderful examples of Aha! Marroom for smokers. In this installation, smokers who
keting. These are placements, hangers, posters &uk up will be looking up out of a grave at mourners
other display items that grab the attention and deliveaad the minister saying a farewell prayer for the de-
message. These are not céaded snoket The pdingng ia eitéalisvaadis seta mp
although in some cases they permit recall measum the ceiling within moldings, which define the space
ment. These campaigns are only slightly less ephedoewn toward the viewer so the viewer perceives him-
eral than a TV ad that runs once, or at least they shog&lf as being flat on his back looking up out of the
be, since they depend for their success on immediagyr a v e . We donét know wher
an exsmoker | suspect that if | were exposed to this
experience for a while, | would have become an ex
smoker much sooner. On the other hand, | might have
just stubbornly refused to look up.

Another installation that could with-
stand the boredom/antagonism problem is a message
that is so targeted and carefully aimed yet, so highly
mobile, that it can survive time and mudtkposure.

This is especially true w
such as this installation on the top of a city bus.
Clearly, this woul dnot be

low-rise city lacking buildings over 5 or 6 floors. |

shock even. As a consequence, one needs to be cal L

of viewer fAsplashbacko and ant a i s m

on as the
b t .
of the installation becomes old, loses its surprise valJiVe in fact seen this from the ‘1ftoor of an office

and ends up being annoying rather than enlightening®ilding on Madison Avenue in New York. This par-

ticular installation takes a moment to deliver the mes-
Of course, there ar esage 4sthe fdwer@lowWly grasps wity it & whBrs ibig) 1 -
termo rule, and one of §shhR aLit ishdnd $ays whaeit sdys. PThiB Sutvides @

ness campaign such as in this smokerdés room.
Continued on next page

fleve
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repeat exposure, and like many good Aha! messages, it becomes a viral story.

Finally, Aha! messages can sometimesbermitidi a and engage i n respon
installation seen in the pictures below included a recording in the payment machine that gives payment instru
tions following the driverdés pushing a button. I
been replaced with a voice giving payment instructions that included a great deal of coughing. After the drive
passes the Acoughing cash machineo, she sees a b
would also have relatively long life. It is located in a kigdffic shopping mall where an individual would be
unli kely to observe the sign more than once a we
powerful viral message originator about a product (cough drops) that normally would not be a topic of daily
conversation.

Welcome to the Mall. COFF COFF
Pleose draw your ticket COFF or insert
wr parking cord, COFF COFF

l"l"‘.‘”"""‘-"'\"'" 1

COFF COFF COFF

Installations are relatively inexpensive to implement, although next month we shall see a very expensive ar
somewhat longelived installation. Installations obviously depend for effectiveness on careful choice of location
for maxi mum exposure to the target popul ati on.
property owners and agencies have little guidance as to rental fees and some owners are simply uninterestec
even hostile to becoming a location or source of a viral campaign. Campaigns such as these must be develoj
with a particular | ocation in mind and the proper

©0ak Knoll LLC 2010-For permission to republish contactEditor@PrescottReport.com 9
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2009 M&A Distance Selling Transaction Review

By Danielle S. Budde, CFA

Last year was marked by a record number of transactions that were bankruptcy or prdankruptcy cases
in the UK and Germany.

With a total of 100 M&A transactions in the three core countries US, UK and Germany, the number of
transactions in the distance selling industry edged slightly upwards compared with 2008. This may be surprisir
as we expected a decreasing humber of transactions in 2009 due to restrictive bank financing and the reluctal
of successful entrepreneurs to sell their companies at depressed valuations.

However, looking behind the scene quickly reveals the true reason for the increase in transactions. Tt
proportion of companies that were acquired out of bankruptcy proceedings or were about to go bankrupt was a
record high at 38% of all transactions compared with 25% in the previous year. In addition, we suspect that tt
number of unknown bankruptcy or pbankruptcy stage cases was even higher and would have added to the
count.

Development of the Number of M&A Transactions in the
US, UK and Germany*

120
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Source BBR Associates GmbH & Co.

1895 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

* Exclusively majority stake, 100% or asset deal transactions, announced transactions

As expected, the number of deals with private equity/financial investor participation decreased signifi-
cantly from 25 in 2008 to 20 transactions last year. There were hardly any surprises in this segment. The m
jority of transactions were turnaround cases or transactions with small transactions sizes which required littl

Continued on next page
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financing. Noteworthy transactions in this segment were the acquisitions of J.Jill and Eddie Bauer by Golde
Gate Capital in the US. This move saved J. Jill and Eddie Bauer from demise. Last but not least, the acquisiti
of RTL Shop UK by Aurelius and the acquisition of HSE24, the home shopping network of Arcandor by AXA
Private Equity were also meaningful transactions in the financial investor segment.

When looking at the geographic segments, the US significantly decreased its total share of all transa
tions. On the other hand, the UK, Germany and the -troster segments all increased their number of trans-
actions and relative share. In practical terms, we can observe how the economic cycle time lags work in the thr
distance selling core countries USA, UK and Germany. While the US could put behind the vast majority of
bankruptcies already in 2008, the UK and Germany laboured over a staggering number of cases last year. The |
was most affected in the first six months of the year and Germany in the second half of the year.

In the US, the number of M&A transactions decreased significantly with 33 transactions in 2009 down
from 56 transactions the previous year. The reasons for this development may be manifold: On the one hand, 1
US had its bankruptcy shakeit in the previous year. On the other hand, there was a combination of a tight credit
market and unsatisfactory financial results of possible acquisition prospects. Finally, serial acquirers such e
Airgas (10 transactions in 2008) could not keep up the pace last year (2 transactions).

Development of M&A Transactions Segmented by Region
Germany , UK, US, CrosBorder

M Cross-Border
H Germany
W USA

W UK

2007 2008 2009

Source: BBR Associates GmbH & G¢6G

In the UK, the number of transactions increased by 6 to 26 transactions in 2009. Of these transactions, .
or almost 70% of all transactions were bankruptcy ofgargkruptcy cases. In particular, the first six months
counted 14 bankruptcy implied cases while the second part of the year was a lot calmer with only 4 bankruptc
implied cases.

In Germany, the number of transactions more than doubled last year from 8 to 19 transactions. Als
the German transaction count was heavily influenced by bankruptcy implied cases with 11 cuhmgek9

Continued on next page
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tions. In the second half, we counted the most bank- A groundbreaking transaction was the pur-
ruptcy implied cases with the Arcandor group domi- chase of Retail Convergence consisting of Rue La La
nating the statistics with 5 transactions in the distanceand SmartBargains by GSI Commerce in the US. Rue
selling segment. La La is a company in the segment of private sales
. such as Vente Privee and SmartBargains is a pure
The number of crosBorder transactions : . . . : )
online retailer for bargain hunters. With this combi-

doubled last year and was back to 2007 levels. €ross__.. . :

. . nation, GSI Commerce becomes a services provider
border transactions are those transactions where thaen d retailer at the same time
seller or the buyer is located in the UK, USA or Ger- '
many and the counterpart is located in any other For the current year, we expect a decreasing
country. Traditionally, the crodsorder segment is number of bankruptcy implied transactions because
dominated by the b2b segment which accounted fothe market shakeut has already taken place in the US
more than half of the transactions in the ciogsder  and the UK. A special case is the Arcandor Group for
segment last year. Moreover, there are several welvhich we expect several interesting transactions tak-
positioned multinational corporations in the b2b ing place successively over the next few years.
segment which were chasing bargains last year, e.g.

Brady with the acquisition of Welco in October 2009. Furthermore, we expect entrepreneurs to con-

tinue to be reluctant to sell their companies as the cri-
The Otto Group could also further cement its sis has not been overcome yet in Europe, particularly

prime positioning in the market with four acquisitions in the b2b segment. The bright spot will likely be the

last year: In Germany, Otto bought Limango, a typeUS, where the market for corporate bonds has already

of Vente Privee for families and acquired three cata-ignited a growing number of M&A transactions.

Ioguers_out of bankruptcy; Venus Swimwear in the©J(,mu‘,j1ry 2010 BBR Associates GmbH & Co. KG

US, major assets of Quelle Germany and the opera-

tiOﬂS Of Que"e Russia. BBR Associates GmbH & Co. KG
Danielle S. Budde, CFA

L i HumboldtstralRe 5
The largest and most significant transaction D-65.189 Wieshaden

was the acquisition of Zappos by Amazon for USD . 149 (0)611 3414692
850 million. The main motivation for this transaction F:+49 (0)611 3414694

to take a future major competitor from the mar-"" 49 (0163 8972256
was 1o J p dbudde@bbrassociates.de
ket. www.bbrassociates.de
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GLOBAL ADDRESSING SUMMIT
April 23, 2010
International Bureau of the UPU
Weltpostverein
Berne, Switzerland

The best minds and the most serious companies in the private sector and postal world will digcuss the
subject of Addressing through four different lenses: Economic Perspéciiviesoperabilityi Cus-
tomer Perspective Standards. All subjects relate to one of the steps in the direct mail address value

chain.

The Consultative Committee is also creating atirom library of addresselated materials for use Ry
those with an interest in promoting address development.

Interested in participating as a speaker, article contributor, sponsor or attendee? Send aremail to
dress@prescotireport.ccand we will contact you. For news on further
developments go to ourebsite. 7
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All Things GoogleA Book Review il pogle. Gale

10! .'Sk G ‘\'[\'L Gox -;lta K

What Would Google Do If It Were the Post Office? Google Google

Now one of the wor |l dthe commmygasserting ¢hatrGoagle & tno longer a
Goggle reported earnings last year of $23.6 bilion,oigood 6 company, <ci ting it :
the equivalent of the gross domestic product of Cy-tion for the mortgage industry and educational insti-
prus, Latvia, or Trinidad and Tobago. Its net incometutions and the impossibility of finding someone who
of $6.5 billion is about the same as the GDP of Nica-will listen to a complaint by an SEO expert whose
ragua. It is a phenomenal company and subject telient he feels is undeanked or ovecharged.
phenomenal scrutiny and in many cases hostility. In addition, in the paid search area, Google is
Sometimes unloved initiating a fAquality sco

X your adodos placement and vy«

Earlier this year, its internal system was . , -
) ; . are say 20 insurance companies bidding for a word,
hacked in an effort by persons unknown in China to R
t hey wonoO%cotnapkaen ya unl es s

learn the email account passwords of various outspo-

. scoreo is larger than one
ken Chinese prodemocracy and civil rights advo- . .
cates. Earlier this week, the European Commissio impacted by how much advertising appears on your

'home page The more advertising, the lower your

announced an investigation into claims by price . e .
) e score. Hmm, sounds like competition is a concern in
comparison site€iao andFoundemand French legal :
that calculation. Does that do harm?

search sitejusticewho alleged that they themselves

were discriminated against by Google in its searchOthers are happy.

results. So Google is a huge company doing business
Google owns more of the search advertisingliterally around the globe. It has a big bteige on its

market in Europe, some 90%, than in the US. De-back for government spies (China?), government

fending these claims may be tricky, given that it is regulators (Europe), and search engine optimization

possible, a defense would need to disclose portions oéxperts.

its critical algorithm. But it also has myriad admirers, and many,

SEO Experts. many satisfied advertisers, some paid and some free.

Recently we heard some experts who dealwe 1 ke it since a searclh

. g i Google shows us numbeneon the left side! Try it!
with Google for their living charge that it really does . . . .
-~ The number of businesses it acquires and then gives
do harm. At a DMIX luncheon two weeks ago in

their services away for free continues to astonish:
New York, several members of the panel of search ) :
. . . o Google maps, images, efbpyright books, photo-
engine experts were quite adamant in their dislike of . . . .
graphs, business services, YouTube, email services,

cloud computing, office suite software, and who

'h

| Y — o knows what tomorrow. They have monetized dra-
@ Cous G- Vel @O0 > @setns: matically our need to find offers and information.
Wob Images Video News Waps Omall morajf [Gonle | Sian in And they deserve to get paid for doing that.

Even more important for this 60+ digital im-
migrant, Google is a key to understanding the genera-
tion under 40 and the new communications environ-

GO Ugle Google as a key to understanding the age.

[ Google Search ][ I'm Feeling Lucky ]

Continued on next page
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ment. It is also a key to understanding how to be on So, faced with most any challenge today, it
and to use the 1 nter net makesbkense to ask: WdGD3? WhetveouldsGodgle do®
l i veo. In management, commerce, news, media,

manufacturing, marketing, service industries, invest-
ing, politics, government, and even education and
religion, answering that question is a key to navigating
a world that has changed radically and forever.

The world is upside&lown, insideout, coun-
terintuitive, and confusing. Who could have imagined

What Would Google Do?

| learned all this by readingVhat Would
Google Do? by Jeff Jarvis, 2009, Collins Business,
ISBN 9780-06-1709715. As befits a longime
reporter, journalist, editor and writer, columnist for
the Guardian and faculty member at the City Uni-
versity of New York Graduate School of Journalism,
the book very professionally describes Google and its
business process, philosophy and style.

Brief Summary of the whole.

Going beyond this, Mr. Jarvis tracks Googl ebs
Impact on society, government and business as an
institution and a way of thinking and acting in a new
Aterritoryo. He articulates some 40 Arul eso or f
of success in this new world. Or perhaps it is more
accurate to say that he describes how the factors that
have made Google such a success must be understood
and can be applied to, and are beginning to act in,
society, government and business. Indeed, in most
cases they will be operative or applied whether we
want them to or not, because the technology and hu-
man nature will make it so.

Having derived the frulesd from observing
Google and its success in the second half of the bookhat a free classified service could have had a pro-
the author engages in some thought experiments ifound and permanent effect on the entire newspaper
various business and institutional areas by askingindustry, that kids with cameras and internet connec-
AWhat would Googl e do?0 tions could gather larger audiences than cable net-

In fact, | was brought to this book by John works could, that loners with keyboards could bring

Callan of Ursa Major Associates. John works in thedOWn politicians and companies, and that dropouts

postal and express community and he, like many oﬁg ubl dk. b ul ! l_l_ﬁ co n:pba nie SI V\;O rt
us, is very concerned about the future of the US'n eyWrea;lngerléeg. €y operate by new rules ot a
Postal Service. Inspired BWhat Would Google Do?, 9

he has been asking himself, and many othersThe First Rule

ARegarding the Postal S e r v The author ivén goroceadotaiderive sGoedogty e
Do?06 | had no clue, but Alrudied 0s ttdratt tgm vtelrinn ko uab onu
it could be supported by advertising even more than idescriptor category or subject under which rules are

is now. That seemed like a poor start, so | thought Iderived from observing a case study. The first chapter

better read the book to determine if | could do betteri s Jar vi sdé6s own #Afirst | a
and we will use it.
What Would Google Do? This of course is the new marketing mantra in
Mr. Jarvis begins: nlourersidiggmgd | as mafr kred i cnogmp acnoyn,s
executive, or institution truly understands how to means something even more powerful than mere
survive and prosper in the internet age. marketing. Through the example of the power of

Except Google.
Continued on next page
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